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Abstract

This research is to study the behavior in using TikTok application and the contextual
thinking of Generation Y 27-37 years old and Generation Z 2-20 years old . To attitude and
behavior in using TikTok application . The research results reflected to the contextual
thinking of both Generations towards TikTok application and the cognitive aspects of
creating different content. It can be used not only for entertainment and encouragement,
but also for the generation of knowledge post-using application. In addition, The research
results enable also for further the data of the research results into the research on the
application behavior analysis of TikTok applications, and also provide useful help for
TikTok application users to apply information in development. The information will be
used to develop and create their own content to meet the needs and satisfy users as
much as possible.

This is quantitative research. The sample group were 400 people of Generation Z
and Generation Y. The research instrument was questionnaire. The data was statistical
analyzed by using percentages, mean, standard deviations and descriptive analysis.

The results were divided into two aspects as follows. For the attitude towards
TikTok using, the topic with highest score level was the sample group thought that TikTok
was fun and enjoyable in the highest level of satisfaction (4.57). The topic with highest
level was the sample group thought that the thinking of the application TikTok has an
impact on daily life in the high level of satisfaction (4.15) . The topic of behavior in using
the TikTok application in daily life was the thinking of the application TikTok has up-to-

date news and information according to the times in the highest level of satisfaction (4.51).
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The topic of the uploading your own video clips into the TikTok application in the
moderate level of satisfaction (2.95).

The results of comparing the opinions of the Generation Y group and the
Generation Z group found that in terms of attitude towards using the TikTok application,
the Generation Y group felt happy and proud when Most people click Like or Share or
come to view or follow you in the TikTok application. As for the Generation Z group, they
think that the TikTok application is a free world that is open in the highest expression of
self-disclosure and expressing opinions, and the lowest level of satisfaction for Generation
Y people, is that they think that the TikTok application has an impact on their daily life.
The answer for Generation Z in the lowest level of satisfaction is that the TikTok
application was useful for recent society.

In terms of the behavior of using the TikTok application in daily life. Generation Y
tends to only follow TikTok clips that are most relevant to their long-term interests, while
Generation Z the most were use TikTok on a daily basis. And the lowest level of satisfaction
for Generation Y and Generation Z was that you had uploaded your own video clips to
the TikTok application.

Keywords: Application, Generation Y, Generation Z
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